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UNDERSTANDING CONTEXT

The Earth's atmosphere naturally contains Greenhouse Gases (GHGS),
essential for maintaining a stable average temperature of 15°C that
allows life to thrive. However, since the industrial revolution, human
activities have dramatically increased GHG emissions, causing the Earth
to retain more heat and fueling global warming.

Climate experts warn that, without significant action, global
temperatures could rise by +1.5°C to +4°C by 2100, leading to severe
consequences: melting glaciers, rising sea levels, desertification,
degraded agricultural systems, ocean acidification, and devastating
impacts on biodiversity and human health.

In the face of this climate emergency, decisive and united action is
imperative. Achieving the planet carbon neutrality and stabilizing global
warming requires collective efforts from individuals, businesses, and
governments.

The food industry is a major contributor to climate change, accounting
for one-third of global GHG emissions, which underscores the urgent
need for transformation. Experts such as the IPCC and the EAT-Lancet
Commission emphasize three priorities: transitioning to climate-smart
agriculture, promoting sustainable and plant-based diets, and reducing
food waste. Addressing these areas offers a chance to lower the
industry’s environmental footprint and build resilient food systems. Bel
is committed to this transformation through actionable, science-based
strategies aligned with these key levers.
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At Bel, global leader in healthy dairy, fruit and plant-based snacking, we
prioritize the fight against climate change as a strategic commitment.
With the goal of contributing to carbon neutrality by 2050 with a first

step in 2025 with our factories, we are transforming our entire value chain

- from farm to fork - to contribute feeding 10 billion people by 2050 while

preserving the planet. bd:. GHG emissions across the
Understanding that our impact extends far beyond factory walls, we focus for allfor Group’s entire value Chain,

on every step of our value chain. In 2024, our total GHG emissions were 00 -
estimated at 3.8 million tons of CO,e (2023 based), with the majority S—r In abSOIUte termss between

linked to raw material production, particularly upstream dairy farming. To 2017 and 2035
address this, we are proactively collaborating with suppliers and our
broader ecosystem to embark them in our decarbonization journey,

minimizing our environmental footprint from production and transport to
end-of-life.
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Our mission model anchored on our powerful CSR strategy

FIGHT ACCESSIBLE L
FOR THE PLANET PRODUCTS FOR ALL MR ECOSYSTEN

HEALTHIER FOOD,

SUPPORTING
FOOD TRANSITION

0  Healthier & positive recipes 0] Regeneratiye Agricglture o For all consumers, in more o0 For our Bel People

o Balanced & sustainable diets 0] CI|ma.te - Blodlv_er5|ty - Water moments, more places o For all our ecosystem

o  Healthy Lifestyle 0 Sustainable portions : o Positive product offers from farmers to N
food waste & sustainable packs (planet & health) consumers & communities
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Evaluating risks and opportunities related to clime

Climate change is reshaping both economic
and social landscapes in which we operate,
posing significant risks but also unlocking
vital opportunities. At Bel, we are fully
committed to understand and anticipate

Category of risks Potential

these risks to build a resilient and Description of risks and opportunities . Timeframe . L
; and opportunities financial impact
sustainable strategy prepared for the
challenges of today and tomorrow. The yields of the agricultural raw materials (fruit, milk
PROCUREMENT OFal%As er dairy or plant-based raw materials) used by )
- : - Bel will be affected by global i Iting | Physical 2035 *
To achieve this, we have fully integrated MATERIALS el will be affected by global warming, resulting in
climate risk analysis into our Group’s risk availability and quality issues.
mapping and double materiality processes. Reduced water levels in some geographic regions
In line Wlth the_ Task .Force on Climate- WATER SCARC -I-gould_result_ln water sca_rC|ty issues (decreased water Syerieal 2035 o fies
related Financial Disclosures (TCFD) quality, stricter regulations on water use, increased
realized in 2022, we conducted climate difficulties in accessing water).
SEENEE Y oanalyse_s—b_ased on IPCC’s +_1'_5°C Continuous improvement at our plants, distribution
and +4°C projections, carbon pricing, | centers and administrative buildings lead to reduced
agricultural shifts, and evolving consumer ENERGY MANAGEMENeFgy consumption and CO,e emissions through Physical 2035 +/
habits—to assess the resilience of our targeted investments and transition to renewable

operations and strategy. energy.

This opportunity allows for the generation of new

This analysis has enabled us to not only DEVELOPMENT OF NEYgnues from the sale of low-carbon, non-dairy

ev_aluate risks af“_j financia! impacts but.a_lso PRODUCTS products, and could improve the brand’s image, Transition 2035 ++
seize opportunities to drive the transition competitiveness, access to capital, and attraction and
toward a low-carbon future, acting today to retention of employees.

protect future generations and reaffirm our
commitment to climate leadership.

The carbon tax is a policy instrument that shall
CARBON TAX consider the external costs of GHG emissions. This tax Physical/
is calculated as a cost per metric ton of carbon transition
emitted.

2050 ++

Furthermore, this climate transition plan
also addresses our other impacts, risks and
opportunities identified with our double
materiality assessment and disclosed in the ‘ : A
Group annual extra-financial report (aligned i . 7 4 i ' : Joo!
with the Corporate Sustainability Reporting ’ e 3 : : ;
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DEFINING OUR AMBITION

Member of the Science Based Targets initiative (SBTi) since 2017, we have committed from
2019 to a GHG emissions reduction trajectory aligned with the Paris Agreement’s ambition to
keep global warming below 2°C.

Aware of the urgent need to step up its efforts, we have set a new, even more ambitious
trajectory, validated by the SBTi in March 2022, in line with expert recommendations to

As an agrifood business, we are currently submitting FLAG (Forest, Land, and Agriculture)
targets to the SBTi and we will publish by end 2025 our new targets scope 1, 2 & 3 aligned with
the 1,5°C scenario meaning to accelerate our scope 3 decarbonization by doubling our
reduction objective by 2035 and seizing opportunities like pushing regenerative agriculture to
integrate carbon removals within our value chain.

In parallel, we joined the United Nations’ Race to Zero initiative, aiming to reach a level of so-
called "unavoidable” residual emissions and contribute to carbon neutrality—starting with our
production sites by 2025, and extending to our entire value chain by 2050 at the latest.

In our
factories

REDUCTION

Low-carbon
dairy upstream &
sustainable farming Portions

This commitment involves a net reduction of 1/4 of Bel's GHG emissions across its entire
value chain by 2035 compared to 2017, considering the Group's growth:

[+
-257%
Absolute emissions by 2035
compared to 2017

=75.6%

Absolute emissions by 2035

compared to 2017

(-55% by 2030 as an
intermediate target)

(-18% by 2030 as an
intermediate target)

Food waste

Regenerative Portfolio Supply
& Sustainable

agriculture mix Optimization
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8EL CARBON FOOTPRINT BY eMISSION SOURCE

SCOPE3 5.9%

Purchase of packaging

Subcontracted

60.5% g production
Purchase  — /

of raw
materials Purchase of other
/ goods and services
iy

_~ Purchase of

',______._/ capital equipment
F‘H—-_.___.--"/
Transportation
and end of life

K
S—— 6.4%

Upstream
transportation

0.1%

Electricity_ Downstream
consumption transportation and
storage

0.2%

Fuel consumption of
Group-owned vehicles
2.3%
Fuel oil and gas

0, 3 :
0.1% //’ consumption

Refrigerant . «—

leaks

0.1%

Biomass
consumption
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Fighting climate change is
a strategic priority for us.
Calling for sustainable
| actions to transform the
Group, such as reducing
the carbon footprint of
dairy products, increasing
the share of fruits and
plant-based products in
our product mix, and

improving our energy mix. < \

>

Beyond drastically
reducing our emissions, we
are committed to
contribute to the carbon
neutrality of our factories
as of 2025 and of our
entire value chain by 2050.
To achieve this ambition,
we are implementing a
strategy based on four
pillars:

%
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1) MeasuRemenT and deciSIoN-maKinG SUPPORT TOOLS

Since 2018, we measure every year our carbon footprint across our scopes 1,
2, and 3. We calculate them based on the GHG protocol methodology. These
calculations are audited every year during our annual CSR/CSRD report. In
addition to our annual Carbon Footprint audit, we have several decision-
making tools which assesses more precisely the climate impacts of our
projects, making it easier for our employees to make carbon informed
decisions :

A

Carbon diagnostic Tools : since 2018, we have been collecting real on-
farm data by conducting visits to our farms every three years and using
various tools, such as the CAP’2ER (Calcul Automatisé des Performances
Environnementales pour des Exploitations Responsables) tool in France,
FARM ES (Farmers assuring Responsible Management Environmental
Stewardship) in the USA, and CFT (Cool Farm Tool) in other countries.
This approach enables us to effectively identify and implement impactful
actions.

Bel Carbon Impact Tool: this educational tool developed by Bel provides
a consolidated and analytical view of the Group’s carbon footprint across
all its markets, brands, segments and products. It also enables us to
monthly track our CO,e emissions across our entire value chain.
Assessments tools: these tools are especially used for product
innovations and renovations, for example they can simulate the most
suited recipe or packaging scenarios (ex: eQoPack)

SC CO,e emissions calculator tool : it measures the carbon footprint of
the transportation and storage of finished downstream’s products.
Internal carbon price tool (more info on the right) ;. We are using our internal
carbon price in all our processes to evaluate the environmental impact of
our projects, guide decision-making, and drive investments towards low-
carbon initiatives.

performance

FOCUS ON BEL CARBON INTERNAL PRICE

Since 2022, we have defined and operationalized an Internal
Carbon Price, aligned with the recommendations of the IPCC 1.5°C
scenario.
This price is factored into:
the Bel Carbon Impact Tool;
the Group’s performance monitoring through the management
of changes in a carbon current operating income
financial simulations of some projects, applied to Scopes 1, 2 or
3 emissions depending on the projects simulated.

For example, for an investment in a biomass boiler, the Scopes 1
and 2 carbon impact is converted into € using the internal carbon
price and added to the calculation of the rate of return. For a
recipe innovation, the Scope 3 carbon impact will be considered
and integrated into the three-year business plan.

We developed our internal carbon price based on expert
recommendations to reach 270€ per ton of CO,e by 2030. To
ensure teams can gradually adapt, we implemented a phased
approach, starting at 50€ in 2021.
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Measuring, raising awareness and managing carbon performance

ACTORS

Jor geod

We are convinced that we need to mobilize all employees around this key challenge for the Group. We have
undertaken to train as many employees as possible on climate change via the Climate Fresk, at all levels of our
business, as part of the “Actors for Good” program. Since 2021 almost 5,000 employees were trained and 644
only for 2024. To make it happened we rely on employees that have been trained to be trainer for the Climate
Fresk.
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4) COMMITTING THE GROUP’S SUPPLICRS TO DECARBONIZING THEIROWN OPCRATIONS

In 2023, in addition to the standard EcoVadis assessment, we signed up to the Carbon Action Module to assess the
maturity of suppliers (excluding milk producers and fruit growers), specifically in terms of decarbonization. We have
also integrated a new objective in our worldwide buyer’'s remuneration variable, focusing on our suppliers’
sustainability (SBTI based). Furthermore, we launched several learning programs in collaboration with the
PROGRESS initiative or even the Carrefour Food Transition Pact. j
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Convinced that the best impact is the one we
avoid altogether, we have focused our priority
actions on preventing GHG emissions and
preserving natural carbon-sequestering
environments. Therefore, we are committed
to:

A promote a balanced diet between dairy and
fruit + plant-based products, thus offering
alternatives that emit fewer GHGs;

A fight deforestation and preserve
biodiversity, thereby avoid the degradation
of one of the main solutions which absorb
GHG emissions on a global scale;

A fight food waste and loss to prevent both
the emissions from unnecessary production
and those from the disposal of wasted
products;

A optimize the end-of-life packaging of these
products.

,

?

FOCUSONOUR FIG'I’ aAGaINSTFoODWasTe: ﬁ

Nowadays, 40% of produced food is never eaten, leading to significant social,
economic, and environmental impacts. When food is wasted, the resources used to
produce it—incl. water, land, energy—are also squandered. This contributes to climate
change with 10% of global GHGs.

The single-portion format, our Group’s signature, is an effective way to combat food
waste by ensuring optimal conservation and providing the right amount of cheese,
reducing leftovers. Fighting food waste is crucial in a circular economy to avoid
unnecessary resource consumption, food waste generation, and the associated GHGs.

Aligned with this approach, we joined the Consumer Goods Forum’s 10x20x30 ha &
initiative in 2021, committing to halving food waste in our operations by 2030 -
compared to 2021. —

KEY ACHIEVEMENTS ANDACTIONS

PRODUCTION
A Local and regular collection of all milk produced throughout the year.

PROCESSING

A Use of cheese by-products in our recipes.

A Repurposing them as ingredients in other food products.

A Marginally using them for energy production through methanization.

DISTRIBUTION
A Products are sold by retailers or donated to associations.
A Commitment with retailers to reduce food waste by 50%.

CONSUMPTION

A Individual portions to optimize preservation and prevent waste.

A Informing consumers about food waste and raising awareness on expiration
dates.

bel
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fighting deforestation and preserving biodiversity

- Dairy feed: Through our Upstream Dairy Charter, _
Protecting ecosystems is essential due to their we promote local and sustainable animal feed to
critical environmental and social functions. Forest reduce reliance on soy meal and palm oil cakes.
ecosystems, especially, support a significant portion We follow the concepts of protein and autonomy
of Earth’s biodiversity. to answer our farmers needs to produce more
We are committed to ensuring that the raw proteins. To answer those needs we encourage
materials that we use in our value chain—such as pasture grazing where possible, as it is positive
soy meal, palm oil cakes, palm oil, paper, and for biodiversity, reduce
cardboard— do not contribute to deforestation or . In , % of the
the conversion of natural ecosystems. We are we with )
aiming for zero deforestation by 2025. Our areas pasture in

where the production of our raw materials are
considered at risk have been estimated at 29% of
our total areas in 2024. . our
with  our

- : are committed to
To achieve this, we focus on three key raw our
materials: . In
our for to

our




