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"PROVIDE HEALTHIERAND MORE SUSTAINABLE FOOD FORALL"
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HEALTHIER FOOD,

SUPPORTINGFOOD TRANSITION

£ CONTINUOUSLY IMPROVE THE NUTRITIONAL QUALITY OF OUR PRODUCTS

© 87,5% of products from our ® Studies showing that O0N€PORTION OF THe

kids & family portfolio are LAUGHING COW® P@R DAY covers 100% of Moroccan
"Positive Recipes *" of which children’s nutritional requirements in terms of iron,
© 76% are Bel Nutri+ iodine and zinc and most of the needs in calcium and

vitamin D
© 87% of volumes sold under

the Pom’Potes® and GoGo © NO aRTIFICIAL FLAVOURS & COLOURS FOR 1007

squeeZ® contained no added of our Core brands since end 2021 (The Laughing Cow* / Kiri /
sugar Mini Babybel® / Boursin® / Nurishh®)
£ FOSTerRHeaLTHY ) OFFeRHIGH QUALITY, SaFeand
CONSUMPTION HeaLTHY PRODUCTS
HaBITS anb LIFesTyLe

© 62% of factories certified AEO plants

© 6COUNTRIES In 2024, the Egyptian site achieved Gold
implemented the

« Healthy Lifestyle » Program status, the highest level of AEO certification.

*Recipes that either meet the Bel Nutri+ nutritional criteria, an internal nutritional profiling system based on World Health Organization (WHO)
Recommendations, or contain 0 or 1 additive.

ACCESSIBLE PRODUCTS FORALL

> BeavalLasLe everRywHere 48% of net sales generated
FORALL MODES OF CONSUMPTION — by "POSITIVE PRODUCTS*" for

aTHome, OUT OF HOMe, ON THE GO both health and planet.

v

H01MILLIONS of consumers in 2024

> Deployment of Group products in new geographies, mainly following the Feites
acquisition of Shandong JunJun Cheese® in CHINA and the Joint-Venture chisssg
with Britannia® in INDIA

> ADAPT OFFER TO CONSUMERS neebs and TasTe

v

Offering positive innovations in our three key areas (Cheese & dairy
products, Fruits and Plant-based)

v

Launch of innovations on plant-based products with The Laughing
Cow?®, Mini Babybel® and Nurishh®

> 75/ 25 dairy / non-dairy in 2024 vs 82 /18 in 2021 <<.mléh'““sqk
*To be considered positive, products must meet “positive” recipe nutrition criteria AND one of the following environmental criteria: GMO- w

free organic milk, or from cows that are pasture grazed, recyclable and/or home-compostable packaging, or carbon intensity in line with
the Group’s reduction target. Iran is not included in the scope.
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FROMFARM TO FORK RESIDUAL EMISSIONS
E CARBON EMISSIONS REDUCTION E Innovative partnership between OUR TEAMS
< 1% < public and private actors for the
S T finforscopes& 2 vs 207 > restoration of 40PEATLANDS in © AN AMBITIOUS EMPLOYEE VALUE PROPOSITION (EVP)
CI) =44% on the entire value chain vs. 2017 CI) France (Jura) over the next 6 years

e
for good

In 2024, 2800volunteers

) Repuce THE wWaTeR FOOTPRINT £ AVOID IMPACT ON BIODIVERSITY _ . __-__ng
FROM FARK TO FORK, STARTING > 29% surface area at risk/total area required to produce raw Diversity, Equity &

% WITHOWN PRODUCTION SITES £ materials monitored, aiming for Zero Deforestation by 2025 Inclusion (DEI): from 36 sites in 28 countries
= %) Deployment of Bel engaged for 68 NGOs
< Group's FIRST WATER FOOT- (Y Built of a FORESTRY CHARTER reviewed by NGOs and forest DEI CHARTEeR
< PRINT on its entire value chain g biodiversity experts
in 2023 [ Bel was selected alongside 17 companies to test the SBTN PY
=5% of water withdrawal per ton (_) BIODIVERSITY FOOTPRINT METHODOLOGY 3 e wsehﬂ
of finished product vs. 2017 m Safety: LOWEST accident
frequency rate (2.42) .
e TARENTS
SUSTAINABLE PORTIONS FAIRWAGE i
© FIGHTFOOD WasTe ’ 2023 GLOBAL LIVING took
wace empPLOYeR part in 2024 at least

3,87 of food loss and waste, including effluents in 2024, g % tification®
aiming for 2,15% in 2050 DESIGN 1 certincation

a DeSIGn SUSTaInaBLe POR‘I’Ions & *The Fair Wage certification is in the process of being obtained for 2025.
@ REFUSE UNNECESSARY %g(g RESTORE RESOURCES

in one development action

© APOSITIVE DIALOGUE

ITEMS o q -
907 of paper & cardboard Zero Deforestation o . .
REDVCE THE USE (either recycled fibers or certified virgin fibers) 78% of employees are acting for the.Group § mission, \T'@
OF MATERIALS 2/3 paper & cardboard packaging volumes as measured by our annual Your Voice engagement survey.
from renewable resources
REVSE WHEREVER £ FIRST EMPLOYEE SHARCHOLDING PLAN
@ POSSIBLE . RECYCLE PACKAGING we SHaRe program allowing employees to invest in Bel shares.
recyclable-ready and/or home compostable Launched in 2024 in France, USA, Canada and China, the plan will expand to
packaging * additional countries in 2025 and 2026.
)
SUSTAINABLE AND REGENERATIVE AGRICULTURE ), G?:'?“z OUR VALUE CHAIN
DeveLor InnovaTtive and SoclaLLy RespPonsiéLE DISTRIBUTION MoODeLs
ACCELERATE TRANSITION TOWARDS PROMOTE SUSTAINAaBLE UPSTREAM ) i i ;
REGENERATIVE AGRICULTURE AGRICULTURE _l L 4,239 Benerlclaries of Inclusive Business programs, including
micro-entrepreneurs benefiting from training and social inclusion
£ 4PILOTPROGRAMS ON 8 9uxor dairy farms have £ 78% of dairy farms programs across 7 countries (Morocco, Vietnam, Madagascar, India,
ReGeneraTive aGRICULTURE carried out their carbon controlled according Lebanon, Egypt, DRC)
for both apples and milk (France, diagnostic tcoh;rr‘fef‘”'mal Welfare
Portugal & USA) Become a key anb CommiTTeD PARTNER FOROUR CUSTOMERS
© Renewal of THe ALLIANCE FOR 3 Bovaer® feed additive for £ 100% OF FRENCH Bel among the TOP 5 PReFERRED SUPPLICRS TO THe ReTalL
enTeRIC meTHane APPLES certified as INDUSTRY in 8 out of 13 surveys
ReGeneraTive AGRICULTURe ¥
REDVCTION implementa- “Vergers écorespon-

to bring together cooperatives, " .
farmers, breeders, retailers, tion in Slovakia and sables” (Eco-friendly

experts, NGOs, and consumers France Orchards)
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